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1. SMA

SMA is a true growth story — more than 60 % p.a. sales increase in last five years

Founded in 1981

Sales 2015 about EUR 1 billion
More than 3,500" employees
Cum. >50GW installed worldwide
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Represented in 20 countries*

all over the globe
Stock-listed since 2008
> SMA is the #1 for solar

inverters for more than 2
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> SMA was again customers” first choice

SMA Solar Technology AG (1) Plus temporary seasonal employees
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* plus SMA Railway Technology Brazil



1.SMA | 2. Market | 3. Technology | 4. Service | 5. Flexibility | 6. Subsidies to Competitiveness

Best coverage with more than 1300 sales and service professionals worldwide

SMA Portugal
Service

A
SMA Japan

SMA South America 9

B Headquarter @ Subsidiary

> SMA is and will be present locally in all relevant PV—markets

SMA Solar Technology AG 3



1. SMA | 2. Market | 3. Technology | 4. Service | 5. Flexibility | 6. Subsidies to Competitiveness

Each day, over 20 MW of SMA PV inverters are installed worldwide

35 MWp, Germany 9,8 MWp, Italy 44 MWp, Thailand

Why SMA?

> Reliability (Technology & Company)

> Bankability of SMA!

> Experience (more than 50GW installed capacity)
> Trendsetting grid management capability

> Financial performance (maximum vyield and reduced TCO? with inverters of SMA)

> SMA minimizes your risk & maximizes your ROI’ and that since more than 30 years

1. > 400 Mio. € net liquidity (cash and cash equivalents), Status 30.9.2012
SMA Solar Technology AG 2. TCO = Total Cost of Ownership
3. ROI = Return on Invest
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Thank you for your attention

SMA Solar Technology AG



